
How good are you at hunting out information? Puzzle doers have told us they like these
scavengers, so we’ll continue to do one a month. You’ll find the answers to each clue in
the pages of the January ABA Banking Journal, either in the print edition at your bank, or
online, in the Digital Magazine, which you’ll find on the home page at www.ababj.com

Fax your completed puzzle, with name, bank, title, and e-mail, by 5 PM, Wednesday, Jan.
25, to 212-633-1165, to participate in a drawing for a $25 gift card from Amazon. Good
luck! scocheo@sbpub.com 

ABA BJ Puzzle of the Week: 1/20/12

J a n u a ry Scavenger: The Puzz l e
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ABA BJ Puzzle of the Week: 1/20/12

J a n u a ry Scavenger: Across Clues
ACROSS
  2. ABA GR expert says, in cover story, that "Profitability cannot 

continue to be the equivalent of a four-letter word."
  5. New additional title for longtime editor William Streeter.
  8. Official from Fed flanking Frank Keating on p. 33.
  9. What "Tech Topics" author claims will replace banking 

websites.
 14. Main subject of "Community Banking" this month.
 16. Author of "Regulation is not ethics" article.
 17. Going by our cover, snow should have blanketed this city by 

now. (No one's complaining that it hasn't.)
 18. Firefighter tool referred to in "First Person" that sounds like a 

good place to get a beer.
 20. A "pearl" of an advertiser.
 21. Page 39 is likely the only place you'll find this coppery creature 

illustrated.
 22. Largest number--by physical size--on page 2.
 23. Type of banking legislation that will has the best shot at 

becoming law in the current Congress, according to the cover 
story.

DOWN
  1. What you can talk to on p. 7.
  2. Author of WWII book referred to in Kell Kelly's Chairman's 

View column.
  3. Per ad on page 39, he's "The Banker on Wheels."
  4. "Who says we're all the same," asks two-page ad from this 

advertiser.
  6. Connery movie referred to in Frank Keating profile.
  7. Type of fraud coming to the fore, according to p. 12.
  9. ABA GR expert recommends not pinning hopes for DC change 

on the fall elections.
 10. Architectural motif that keeps bank in p. 13 ad in the pink.
 11. FDIC regulator featured on p.14-15 photo spread.
 12. Column with the "friendliest" headline in the issue.
 13. Advertiser's placement in this issue just about "covers it."
 15. On p. 12, he advises on how to "get back on the business train."
 19. State where banker quoted in "Banker Insights" box does 

business.
 21. Theme of this month's "Pass the Aspirin."



ABA BJ Puzzle of the Week: 1/20/12

J a n u a ry Scavenger: Down Clues

ACROSS
  2. ABA GR expert says, in cover story, that "Profitability cannot 

continue to be the equivalent of a four-letter word."
  5. New additional title for longtime editor William Streeter.
  8. Official from Fed flanking Frank Keating on p. 33.
  9. What "Tech Topics" author claims will replace banking 

websites.
 14. Main subject of "Community Banking" this month.
 16. Author of "Regulation is not ethics" article.
 17. Going by our cover, snow should have blanketed this city by 

now. (No one's complaining that it hasn't.)
 18. Firefighter tool referred to in "First Person" that sounds like a 

good place to get a beer.
 20. A "pearl" of an advertiser.
 21. Page 39 is likely the only place you'll find this coppery creature 

illustrated.
 22. Largest number--by physical size--on page 2.
 23. Type of banking legislation that will has the best shot at 

becoming law in the current Congress, according to the cover 
story.

DOWN
  1. What you can talk to on p. 7.
  2. Author of WWII book referred to in Kell Kelly's Chairman's 

View column.
  3. Per ad on page 39, he's "The Banker on Wheels."
  4. "Who says we're all the same," asks two-page ad from this 

advertiser.
  6. Connery movie referred to in Frank Keating profile.
  7. Type of fraud coming to the fore, according to p. 12.
  9. ABA GR expert recommends not pinning hopes for DC change 

on the fall elections.
 10. Architectural motif that keeps bank in p. 13 ad in the pink.
 11. FDIC regulator featured on p.14-15 photo spread.
 12. Column with the "friendliest" headline in the issue.
 13. Advertiser's placement in this issue just about "covers it."
 15. On p. 12, he advises on how to "get back on the business train."
 19. State where banker quoted in "Banker Insights" box does 

business.
 21. Theme of this month's "Pass the Aspirin."


