
What would summer be without a scavenger hunt? Except in this one, you don’t have
to go outside, searching for the answers while dodging mosquitoes. You’ll find the puzzle
answers as close as the June ABA Banking Journal, also available at www.ababj.com.

Some of the clues are quite straightforeward. Others get a bit cagier.
Fax your completed puzzle, with name, bank, title, and e-mail, by 5 PM, Wednesday, June

22, to 212-633-1165, to participate in a drawing for a game from those made by
Bananagrams. Good luck! scocheo@sbpub.com 

ABA BJ Puzzle of the Week: 6/17/11

June Scavenger: The Puzz l e
Prize provided by Bananagrams,
the award-winning word game:

www.bananagrams-intl.com
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ABA BJ Puzzle of the Week: 6/17/11

June Scavenger: Across Clues
ACROSS
  3. Page 3 advertiser is "... here for you."
  4. This word was used by the old comic book character Captain Marvel, 

Gomer Pyle, and the folks who named our back-cover advertiser.
  5. The second-ranking bank in the table on page 41 has enough "pedal 

extremities" that one of these could use it to walk.
  8. The "tony" location of ABA's next Annual Convention.
 10. Child's toy in ABA ad on p. 49.
 12. This p. 59 ad suggests that you just call ABA "_______  Central."
 14. How MasterCard suggests measuring customer satisfaction on p. 16.
 19. On page 41, Bank 2 is ranked here, in spite of its name.
 20. In spite of this location, #17 bank on page 40 is a domestic 

institution.
 22. Don't get lost in this compliance trap, and you'll have the situation 

"covered."
 24. Implement featured in "breaking" Newground ad. Can you dig it?

DOWN
  1. Where you'll find online content promised in ABA Banking Journal.
  2. This banker has page 20 all locked up.
  3. On p. 56, this ABA official suggests calling a "CAB."
  6. Paper-folding art exhibited in an ad on page 25.
  7. New way of reaching folks electronically, covered in several articles 

in this issue.
  8. Fast telecommuncations provider on page 11.
  9. Type of graphic used to illustrate today's compliance challenge, in 

cover story, p. 33.
 11. Metlife's fine-feathered little yellow friend, p. 30.
 13. "UDAAP Central," according to this month's Editor's Column.
 14. Number of paddles in Fannie Mae's ad on page 5 and the number of 

stones in CSI's ad on page 28.
 15. Number of steps transforming compliance will take, according to 

cover story.
 16. Ed O'Leary, author of new "On Credit" department, this month, does 

what for the ABABJ website?
 17. There are 25 banks in the table on p. 43, but only one is a Priority. 

What state does it call home?
 18. On p. 65, ABA states that it wants to be "liked." More specifically, 

where does it want this to be?
 21. New internet domain of concern to ABA Chairman Steve Wilson, as 

recounted in his p. 6 column.
 23. Demographic group spoken of in this month's "Pass the Aspirin."



ABA BJ Puzzle of the Week: 6/17/11

June Scavenger: Down Clues

ACROSS
  3. Page 3 advertiser is "... here for you."
  4. This word was used by the old comic book character Captain Marvel, 

Gomer Pyle, and the folks who named our back-cover advertiser.
  5. The second-ranking bank in the table on page 41 has enough "pedal 

extremities" that one of these could use it to walk.
  8. The "tony" location of ABA's next Annual Convention.
 10. Child's toy in ABA ad on p. 49.
 12. This p. 59 ad suggests that you just call ABA "_______  Central."
 14. How MasterCard suggests measuring customer satisfaction on p. 16.
 19. On page 41, Bank 2 is ranked here, in spite of its name.
 20. In spite of this location, #17 bank on page 40 is a domestic 

institution.
 22. Don't get lost in this compliance trap, and you'll have the situation 

"covered."
 24. Implement featured in "breaking" Newground ad. Can you dig it?

DOWN
  1. Where you'll find online content promised in ABA Banking Journal.
  2. This banker has page 20 all locked up.
  3. On p. 56, this ABA official suggests calling a "CAB."
  6. Paper-folding art exhibited in an ad on page 25.
  7. New way of reaching folks electronically, covered in several articles 

in this issue.
  8. Fast telecommuncations provider on page 11.
  9. Type of graphic used to illustrate today's compliance challenge, in 

cover story, p. 33.
 11. Metlife's fine-feathered little yellow friend, p. 30.
 13. "UDAAP Central," according to this month's Editor's Column.
 14. Number of paddles in Fannie Mae's ad on page 5 and the number of 

stones in CSI's ad on page 28.
 15. Number of steps transforming compliance will take, according to 

cover story.
 16. Ed O'Leary, author of new "On Credit" department, this month, does 

what for the ABABJ website?
 17. There are 25 banks in the table on p. 43, but only one is a Priority. 

What state does it call home?
 18. On p. 65, ABA states that it wants to be "liked." More specifically, 

where does it want this to be?
 21. New internet domain of concern to ABA Chairman Steve Wilson, as 

recounted in his p. 6 column.
 23. Demographic group spoken of in this month's "Pass the Aspirin."


